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3Introductions

Greg Ash

President

Jared Miller

Creative Director

Lindsay White

Executive Director of Strategy

Fred Demarest

Executive Director of Business Insights
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The Timing Couldn’t Be Better
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NEW STRATEGIC PLAN AND MASTER OU BRAND


U.S. NEWS RANKING METHODOLOGY IS CHANGING IN 2023


FASTER CHANGES IN MARKET, MEANS EXECUTIVES NEED SOLUTIONS TO ADAPT QUICKLY


GEN Z IS FORGING THEIR OWN PATH FOR BUSINESS
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Heavy 

01.



Who We Are
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We’re heavy.


We make  
work that  
carries weight.

http://www.apple.com
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STRATEGIC CONTENT WITH QUICK, MEANINGFUL IMPACT

Consulting Research Marketing Strategy Messaging

Design Copywriting Concept Development Advertising Social Content

Film Production Augmented Reality Virtual Reality Animation Website Development

CONTENT OPTIONS CREATED IN COMPLETE COLLABORATION WITH YOUR TEAM

SOLUTIONS DEVELOPED EFFICIENTLY WITHOUT OUTSOURCING

We Are Truly a Content 

Focused Partner.



Art Institute School of Chicago 

A-10 Conference


Biola University 


Canisius College 


California State University


Chestnut Hill College


Creighton University


Colby College


Colgate University


Drexel University


Emory University


Fairfield University 


Fordham University 


Furman University 


George Washington University


Kent State University


Loyola Maryland


Louisiana State University


Marquette University 


Miami University of Ohio


Michigan State University


MAC Conference


New York University 


Ohio Northern University


Old Dominion University


Oregon State University


Pace University 

Pennsylvania College of Technology


Rochester Institute of Technology


Rutgers University 


Saint Joseph’s University


Saint Louis University


Seattle University 


Seton Hall University 


Southeastern Community College 

Suffolk University 


Syracuse University 


Temple University


Texas A&M University


Tulane University 


UCLA


University of the Arts 


University at Buffalo 


University of Cincinnati


University of Dayton


University of Denver 


University of Florida


University of Hartford


University of New Mexico 


University of New Hampshire


University of Notre Dame


University of North Carolina


Content Made With 150 Years of 
Higher Education Experience. 
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Rank #15 Rank #17 Rank #21

Rank #25 Rank #29

Rank #47 Rank #55

Rank #77

Rank #89 Rank #100 Rank #192

Content That 

Drives Rankings.



10

Content Built Specifically

For Every Geography.
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Our Team

Content Made To Do 
Good.Together.
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Relevant 

Case Studies

02.





INCREASE THE RANKING AND REPUTATION OF 
THE UNIVERSITY OF FLORIDA

ATTRACT THE BEST TALENTINCREASE NATIONAL AWARENESS 

INCREASE REPUTATION IN LARGE METROS

CAPITALIZE ON ATHLETIC BRAND

ENGAGE AND ACTIVATE 350K+ ALUMNI

CHANGE THE ATHLETIC NARRATIVE

ATTRACT ECONOMIC INVESTMENTSHOWCASE ECONOMIC IMPACT IN FLORIDA

OVERALL MARKETING CHARGE

SUPPORTING GOALS
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University of Florida Warrington MBA

2014

U.S. NEWS 

WORLD REPORT

49
ECONOMIST


AMONG THE TOP

20



Ranking RISE Strategy

Expert Opinion Score

Acceptance Rate

Starting Salary

Employment Outcomes

Professor Quality

Corporate Recruiting

Alumni Input



Ranking RISE Strategy

Expert Opinion Score

Acceptance Rate

Starting Salary

Employment Outcomes
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Corporate Recruiting

Alumni Input











University of Florida Warrington MBA

2022

U.S. NEWS 

WORLD REPORT MBA
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U.S. NEWS 


WORLD REPORT ONLINE MBA

3
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SUBJECT Areas:


Entrepreneurship


Real Estate


Leadership


Healthcare


Behavior & Decisions


Social Enterprise


Analytics
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CHALLENGE:


Communicating to C-Suite 

Business Partners 





heavy | Confidential And Proprietary
Our Work
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CHALLENGE:


Communicating Complex Business 
Stories Simply to Business Leaders
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Process 

& Timeline

03.



Confidential & Proprietary

40Process & Timeline Overview: 16-20 weeks

Relationship kickoff


Discovery survey


Stakeholder interviews (8-10)


New OU Brand audit


Quantitative research Audit


(2 rounds of revisions)

Kickoff & Discovery

Pre Production


Production


2-3 days filming


Post Production


- Anchor film (2-2:30 min)


- Social first films (:15-20 ) 


- Portrait / Studio Level photography


(2 rounds of revisions)


Marketing Plan


(2 rounds of revisions)

 


Build and structure

- Social Media Campaign 

(15-20 static templates)


- Email Campaign 

(4-6 templates)


(2 rounds of revisions)

Implementation

Creative Concept (2 directions)


- Rationale & mood board


- Brand art (2-3 executions)


- Proof of concept (6-8 mediums)


- Concept / Script / Story Arc


(2 rounds of revision)

Creative Expression

Creative Brief


Milestones & benchmarking


Audience prioritization 


Unique selling proposition 


Brand personality & tone


Message pillars


(2 rounds of revisions)

Strategy & Positioning

2-3 On Campus Townhall Meetings


3-4 On Campus & Virtual Brand


(2 rounds of revisions)

Brand Rollout

Build and structure

- Social Media Campaign 

(15-20 static templates)


- Email Campaign 

(4-6 templates)


(2 rounds of revisions)


Website

High Level Content Outline (2)


Manuscript  (3-4pg) (2)

Wireframes & UX/UI Layouts


Design (2-3 pg.)


(2 rounds of revisions)

Implementation

Creative Concept (2 directions)


- Rationale & mood board


- Brand art (2-3 executions)


- Proof of concept (6-8 mediums)


- Concept / Script / Story Arc


(2 rounds of revision)

Executive Education Sub Brand

Film Production
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The Timing Couldn’t Be Better
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NEW STRATEGIC PLAN AND MASTER OU BRAND


U.S. NEWS RANKING METHODOLOGY IS CHANGING IN 2023


FASTER CHANGES IN MARKET, MEANS EXECUTIVES NEED SOLUTIONS TO ADAPT QUICKLY


GEN Z IS FORGING THEIR OWN PATH FOR BUSINESS



Thank You
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Presented By Heavy



